
12/6/13 

1 

Students	  will	  be	  able	  to:	  
•  Understand	  the	  marketing	  mix	  or	  4P’s	  of	  

marketing	  
•  Identify	  the	  four	  elements	  of	  the	  

marketing	  mix	  (4P’s	  of	  marketing	  -‐
Product,	  Price,	  Place,	  Promotion)	  

•  Discover	  how	  each	  element	  is	  
strategically	  used	  to	  make	  marketing	  
decisions	  

Marke&ng	  Mix	  
• Basic	  marketing	  strategies	  –	  the	  four	  
P’s	  	  

1.  Product	  

2.  Place	  

3.  Price	  

4.  Promotion	  
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Product	  Strategies	  

1. What	  product	  to	  make	  

2. How	  to	  package	  it	  

3. What	  brand	  name	  to	  use	  

4. What	  image	  to	  project	  

Place	  Strategies	  
1. How	  and	  where	  a	  product	  will	  be	  distributed.	  
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Price	  Strategies	  
1. Reflect	  what	  customers	  are	  willing	  and	  able	  to	  
pay.	  

Promo&on	  Strategies	  
1. How	  potential	  customers	  will	  be	  told	  about	  the	  
new	  product	  

2. What	  the	  message	  will	  be	  
3. When	  and	  where	  it	  will	  be	  delivered	  
4. What	  inducements	  are	  there	  to	  purchase	  it	  
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The	  Marke&ng	  Mix	  
1.  The	  elements	  are	  interconnected	  

Product 

Place 

Price 

Promotion 

The	  Marke&ng	  Mix	  –	  The	  4	  P’s	  
1. Contains	  countless	  alternatives.	  
2. Management	  must	  select	  a	  combination	  of	  
marketing	  mix	  decisions	  that	  will	  satisfy	  target	  
markets	  and	  achieve	  organizational	  goals.	  

Product &      Place       &     Price    &   Promotion       =         Goals 


